
NEUE ZÜRCHER ZEITUNG: 
FINANCIAL INFORMATION IN THE
MEDIA PRODUCTION

On 12 January 2005, the “Neue Zürcher Zeitung” (NZZ) celebrated its 225th

anniversary. In its long history the newspaper has taken part in all stages in the

development of the modern media. Yet, it has always remained true to its basic

principles, which the NZZ defines as a duty to communicate sound, well-

researched information which, above all, is true to the facts. In the Swiss and the

European financial world, the NZZ is highly regarded as one of the leading daily

newspapers. Thanks to its solid analysis of financial markets and the broad

range of its coverage, it has successfully defended its competitive edge in the

media world. The daily financial markets section offers readers a wealth of

information including the closing prices for international blue chips, key stock

market figures and the net asset values of the important investment funds – in

addition to company and market reports. Every day this huge quantity of

financial data – about 10 000 quotes – has to be updated. To achieve this, NZZ

has developed a largely automated process in collaboration with Telekurs

Financial. 

Home market strength

An interface between one of the largest global securities databases and the

NZZ’s NEWS composition system ensures that the latest financial data flows

punctually into the predefined placeholders in the newspaper layout. Until the

beginning of 2005 this function was managed by KUPI, an earlier solution based

on the previous financial information platform, Finvest. The introduction of

Telekurs iD – the new generation display product – has made a new solution

practicable: KUPI NT. A brief market evaluation convinced the NZZ to continue its

longstanding partnership with Telekurs Financial. Fredy Greuter, the NZZ’s

business editor responsible for the financial markets section, explained the

newspaper’s decision: “One important factor was that Telekurs Financial is very

familiar with our needs as a media house and well able to meet them. What

matters to a newspaper is not just data delivery”, Greuter says, “but knowledge

of the various format templates, which is nothing like as trivial as people initially

assume.”

Scheduler for stock market tracking

From the start of the project it was clear that KUPI NT would need new

functionalities to support the automation needs of the newspaper production.

In other words, KUPI NT should generate tangible added value for the NZZ.

Telekurs Financial and Rolotec AG, a software subsidiary of Telekurs Group,

developed an intelligent mechanism to enable KUPI NT to meet this

requirement: the “Scheduler”.  
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The Scheduler automatically detects where in the NZZ’s financial

markets section information from Telekurs Financial needs to be

placed. When a major international stock market closes, the

system automatically retrieves the closing prices and supplies

them to the NZZ ready for production. 

Another important goal of the project was to migrate seamlessly

from the existing financial information platform to the new Telekurs iD product generation and utilize the added value

generated to enhance data volumes, data housekeeping and data depth. Here, the longstanding relationship between

Telekurs Financial and the NZZ came into its own. Caroline Haag, Project Assistant at Telekurs Financial, recalls: “This

operation demanded a huge professional commitment from all involved, because the needs of a media enterprise are

fundamentally different from those of a financial institution.” All NZZ requirements were entered into a separate data

management, where the effects on the newspaper’s layout and the production processes were studied and monitored in

detail. This effort paid off: KUPI NT has been in operation at the NZZ since March 2005, generating significant benefits in

the newspaper’s day-to-day production.

Added value in newspaper production

Today, KUPI NT makes an essential contribution by automating the NZZ’s financial markets section. Fredy Greuter: 

“The significant advantage of KUPI NT is that we have been able to reduce duplication in both data input and data

maintenance. Before we launched the new interface, the descriptive data for all bonds, for example, had to be entered

manually. Today Telekurs Financial supplies this descriptive data, along with the market quotes, from a single source.”

Apart from KUPI NT’s simple user interface, which enables

occasional users to master the various functions quickly,

Fredy Greuter emphasizes another advantage: “Telekurs

Financial supplies ready-made quote lists that may be

expanded in accordance with customer requirements.

Whenever the NZZ wants to add a new exchange to its

listings, we can do so more or less immediately with an

available list of Telekurs iD.” 

In its assessment, the NZZ concludes that the deployment

of KUPI NT has been a success. Fredy Greuter: “I am

convinced that we have set a modern standard for the NZZ

Group for the daily production of our extensive financial

markets section.”

Contact

Key advantages of KUPI NT 

– The Scheduler works on a 24-hour cycle and automatically detects where 

to place financial information from Telekurs Financial in NZZ’s listings

section financial information.

– Telekurs Financial supplies descriptive data and quotes from a single 

source, thus largely eliminating manual data entry.

– KUPI NT’s simple user interface makes it easy even for the occasional   

user to master the functions quickly.

– NZZ’s change requests in its financial markets section can be dealt with 

quickly using the quotes list available in Telekurs iiDD.

12
.0

5/
Ed

fi
/p

d
f

“One important factor was that Telekurs
Financial is very familiar with our needs as a
media house and well able to meet them.”

Fredy Greuter, business editor of NZZ.

Telekurs Financial Information Ltd.
Hardturmstrasse 201, P.O. Box

CH-8021 Zurich

Phone +41 44 279 51 11

Fax +41 44 279 51 12

e-mail: sales.tkf@telekurs.com

www.telekurs-financial.com

Austria         +43 1 532 45 71 0

Belgium +32 2 7900-500

France              +33 1 55 35 11 55

Germany +49 69 717 00-0

Hong Kong          +852 2971 0388

Ireland                 +353 1 477 3146

Italy +39 02 76 45 631

Japan +81 3 3808 22 71

Luxembourg             +352 261 16-1

Netherlands +31 20 3012 888

Singapore              +65 6338 3808

UK +44 20 7550 5000

USA +1 203 353 8100 

Neue Zürcher Zeitung (NZZ)
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According to the advertising media research company WEMF, the NZZ currently has a circulation of over 150 000 copies sold. 
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The latest MACH Basic study estimates that the NZZ reaches some 341 000 readers in German- and French-speaking Switzerland. This makes it one of
Switzerland’s most widely read daily papers. With 469 000 readers, the “NZZ am Sonntag” (NZZ on Sunday) is now also a well-established name on the Swiss
market for Sunday newspapers. Worldwide circulation (primarily in Germany and other European countries) averages approximately 15 000 copies.  

Source: http://verlag.nzz.ch/ger/mediainfo/index.html
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